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[Time: As Per Schedule] [Max. Marks: 50]

Instructions: Seat No:
1. Fill up strictly the following details on your answer book

a. Name of the Examination : BACHELOR OF COMMERCE
(FIFTH SEMESTER)

b. Name of the Subject : MARKETING -V
c. Subject Code No : 2008000105050041 / 2008000105060004

2. Sketch neat and labelled diagram wherever necessary.
3. Figures to the right indicate full marks of the question.
4. All questions are compulsory.

Student’s Signature

Q.1 (G2U Ul (635 UsL 1 HIS UAd B) 15
Objective questions. (Each question carries 1 mark) (MCQs)

1. 2] Aelel) YlHedl sl ALssU HIE(Eal uRReL(da Hoiltd
321eil ualLelold (Saleet, dAus, (ANl e RULEIL B,
a. HI5(Caulsul b. HI5(321 Al

c. Aol (SHleet d. Guysduiell 518 «ils
Is the systemic design, collection, analysis and reporting of
data relevant to a specific marketing situation facing an organization.

a. Marketing process b. Marketing research

c. Research design d. None of the above
2. UUldeiHi Sel HleY wa Slal 16,

a. Ydausysd b. (si3u&

c. ooy d. 40

In research data should be valid and :
a. Biased b. Unbiased
c. Cumbersome d. Simple
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3. dUldeHi Hiledl A1 q15) gL AWS[Ad 5] w15,

a. Hdlsld b. AuUs 53128l B
c. dHlail 530 el Yl d. GUYsdHiell 516 «ife.
In research data should be collected through right people.
a. Interviewing b. Contacting
c. Reviewing d. None of the above.

4. HI5(391 At UlsUlell Al Hecdysl ¢ioL 8
a. 634 [dsuid] 6Ll 1A
b, AHRULeA] w2yl
c. W5l Wlel AU 53] 8L 12

Hi(sdl 1581 531261 8.

The most important part of the marketing research process is
a. Developing the solution b. defining the problem

Q

c. Preparing action plan d. collecting information.
5. 6412 ALlltet AUIH LY Id U Hifedl 1idl 8.
a. WAR b. GUe{lsdl
c. Gaulesll d. GURSd dHIM
Market research usually seeks information on
a. Market b. consumer
c. Products d. all of the above
6. 518 Gclleel (oM 219 d Udi wal detl Balet U
eRLel (AU [Hd, AHRLS D18 HIB[21 ANt o3| B.
a. Gaulled b. WRYUY (i)
c. Wadl d. 1&Ud
Marketing research is needed before a product is to the
market, and on a regular, periodic basis throughout its life cycle.
a. Produced b. introduced
C. promoted d. advertised
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7. Sllel vl S1QURI U 321 W s[EAd Sl HI2 UIQl +4ed]

dlu{la{l+ll Gulay dd Wy 8.

a. (2189l b. Hl(SUL 1A AUR

c. eillds (Asilel d. GUYsdHiell S\ «ife
Using tests or assignments to collect data on knowledge and skills is
known as :

a. Education b. Media and communication

c. Physical sciences d. None of the above

8. dosl, GAlS VIR WU AAU[BLS Ul Bl drqdl UR S2l As(Ad

sl U2 ASiLlLs Ultletle GUlL dAd 2wy B
a [lew b. HL(SUL Al JUR
c. fllds (Astla d. GUYsdHiell s16 «ife

Using scientific instruments to collect data on things like weight, blood
pressure, or chemical composition is known as

a. Education b. Media and communication

c. Physical sciences d. None of the above

9. Uirslds 100 e dRled] Ureil 32l HI2 Aelletl oiyoetl (61.d. HINRI,
Aull Al Hlle Hl[SUL WRY) As[Ad sdla
A% dlwa i 114 8.
a. [2a.l b. HL[SUL ¥ AR

c. ®ll(ds (dsilel d. Gusduiell 516 «ils
Collecting a sample of texts (e.g. speeches, articles, or social media
posts) for data on cultural norms and narratives is known

a. Education b. Media and communication
c. Physical sciences d. None of the above
10. 2] AL 51l AHE B B SUsilell Gadlestl Wil 8.
a. dldd W b. €&U LR
c. Guduy WR d. gfl WU
The IS the set of consumers who are buying the company's
products.
a. Potential market b. Target market
c. Available market d. Penetrated market
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11. ) GUEGH GIASLIA YLl tosiRell AS GLdL & %3

$Uofl ¥ ARd 1] «155] 52 D).
a. 68y R b. deilcdd WoR
c. Guaoy wexR d. gl eosui
The is the part of the available qualified market the company
decides to pursue.
a. Target market b. Potential market
c. Auvailable market d. Penetrated market
12. L3 wuLdL S26ls 1eR AULLL SISl HidL-
Galoss W (Aol 1y B,
a. Glo¥1Refl Aelcetl b. oReil A 1a1LEl
c. Go¥1R YeldH d. GUYsdHiell s16 «ife
Some base sales called the takes places without any demand-
stimulating expenditure
a. Market potential b. Market forecast
c. Market minimum d. None of the above

13. G&Lstl HIB (391 Liell GLUL AcdR1ell Hidls] G13Y 2d ULH &g,

ugy. eduaugl . eR
a. dudeed b. tled, dud
c. addl adl, uusel d. Gusduiell 516 «ifs
Higher levels of industry marketing expenditures would yield higher
levels of demand, first at rate and then at rate.

a. Anincreasing, a decreasing b. A decreasing, an increasing
c. An increasing, equivalent d. None of the above

14. 41523 el Ac ] A Beuleetlel ARl uie
cysYUell [Aslad] S,

a. R b. Wd&IR
c. ool 3 e 0] d. GUYscHiell 516 «ife
Marketing must develop strategies for a range of services and
products __ the organization.
a. Within b. Outside
c.Botha&Db d. None of the above
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15.4& [adrel ulsul yeso
a. Mo wlfeo ugl 2414 8
b. HI5(32le] SIE5 202 oiei]
c. HI5(3a1 L(e4olef] 2123 1dH] u41d B

d. GuYsduiell 518 sifs
As per the Value Delivery Process
Marketing comes after planning
There is no need for marketing
Marketing comes at the beginning of planning
None of the above.

o oo

Q.2 2sMiodled ¥IUl: (S1TUBLUIR)
Answer in brief: (Any Four)

1. YslHs (1dAQLell el 9f 82
What do you mean by strategic control?

2. HI5(32 vil[Seell dHIR) el 9f 87
What do you mean by marketing audit?

3. HI5(321 AAlustell wel 9 B2
What do you mean by marketing Research?

4. (SHIeS sereell dHIR) wel 9 82
What do you mean by Demand concept?

5. oiHell gl2L dHIR) uel §f B2
What do you mean by sample?

6. udetlell el 9f B2
What do you mean by survey?

7. JRULHS W oells 32l [ARANGL gl dHIR) w4e] 9f 82
What do you mean by qualitative and quantitative data analysis?

8. 9023 GIRL dHIR] el 9f B?
What do you mean by interview?
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Q3  HI5(3a1wleio) wel HIE(321 ) [Seatl (Al el2s) qHd)?
Explain the various components of marketing planning and marketing audit?

¥{eql
OR

AU QL] A 12LLE] AU RIA $1? AULRLA] A 12LLELA M U2 ScdL [aldy

URwasfl yul 5212
Define sales forecasting? Discuss the various factors affecting sales
forecasting?

Q.4 28] olul dudl : (Sl8UL o))
Write short Notes: (Any Two)

1. el (S8l L[ lsdldl?
Characteristics of research design?

2. ARl wa1Lslefl ulsul
Process of sales forecasting

3. AeNdst [Sp1eetsll (MR uRe Y.
Steps involved in creation of research design.

4. YI5(321 wId%et
Marketing planning

Q5 g dsldd 2 : (slTURLA)
Differentiate between: (Any Two)

1. RILHS o HIA LS W[,
Qualitative and quantitative approach.

2. A ldell ol [M4el-AeIdsil oi¥eil
Probability and non- probability sampling?
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3. uslldd] A eeey,
Questionnaire and interview.

4. [dadYelAudl wel Hidl
Reliability and validity
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